HOW AMEHIGA

United States
Finland
France

Mew Zealand

Germany
Australia
United Kingdom
Haly

Spain
Japan

Israel

South Africa
Mexico
India

Sowrce: LS Econornic Research Sanaca

& & @jgf’
& & 3 il
& N § (QG’ o & @F? &
& P L e FE o ST
x SR R S R AR G RSy
gl mmm_bma@ FAYE !
R o P N i L | |
’ EE BNl Be B B
2 [ ) s prd A
" B ¥ !
= | ‘
- " L ! =
BE0cga0220K
2 e N / e B B B 2
19.0¢ 38.0¢ 8.0¢  40¢ 35¢ 45¢ 406 35¢ 40¢ 2.5¢1.5¢ 3.5¢4.0¢
L Il I
Farm value Marketing bill

Source: USDA's Economic Research Service.






"People ask me where our corn goes. Many don't realize how
versatile corn is or how my crop can end up fulfilling many

different needs."
Julius Schaaf, Outgoing Chairman of the lowa Corn Promotion Board

“Political campaigns aren’t the only place where lowans want
the truth. People want the truth about issues like food prices
and where price increases come from. Kernels of Truth is our
effort to make sure consumers have the facts about food and

fuel.”
Doug Holliday, a grower from Adair County and ICGA director

“Most people don’t realize than when they spend a dollar on
food, only 19¢ goes to all the farmers involved in producing the
food. That’s not just the corn farmers. It’s the cattlemen and
pork producers, the families that dairy, the fruit and vegetable
growers in other states. The rest of that dollar pays for

processing, advertising, transportation, and packaging.”
Doug Holliday, a grower from Adair County and ICGA director
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